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About me…



What does the comms team 
do?
• Branding and corporate identity
• Community/public relations
• Communication strategy, planning and implementation
• Work with creatives for design
• Copywriting
• Crisis management
• Media monitoring and relationships
• Print management
• Proofing and editing
• Research
• Social media
• Event management
• Websites (working with developers to create, then ongoing content management)
• Newsletters
• …



Your brand is what 
makes your practice 
different. 



Brands evolve, 
building 
strength and 
recognition 
over time



Recognise these brands?





Brand health 
check
• Value proposition
• Visual assets
• Messaging – brand 

voice



Your visual assets



Finding your brand personality
Fun □ □ □ □ Serious
Edgy □ □ □ □ Conservative
Loud □ □ □ □ Understated
Contemporary □ □ □ □ Traditional
Mimimal □ □ □ □ Complex
Hi-tech □ □ □ □ Handmade
Spontaneous □ □ □ □ Considered
“Country” □ □ □ □ “Towny”
Homely + 
approachable

□ □ □ □
Slick + 
polished

Individual □ □ □ □ Collective
Consumer 
centric

□ □ □ □ Corporate

Local □ □ □ □ Central



The 7 Ps
The 7 Ps – How you market
Channels
Website
Newsletters
Portal
Email
Phone
Social media
Google My Business + Google Ads
SMS
Print ads
Health directories (e.g. Healthpoint) 





Promotion – channels
Website
Newsletters
Portal
Email
SMS
Print ads
Health directories (e.g. Healthpoint)
Social media
Google My Business + Google Ads



Advertising Standards Authority –
changes for influencers



Each week, do you have the time to (at least) share one post, create one 
original post, and check the page for messages?
If the answer is 'probably not' we don't recommend taking on Facebook and 
instead you'd be better to put the time you do have into your practice's Google 
listing.

Facebook considerations…





Get started with Google

Find or create your 
practice

Visit
www.google.com/business

and click 
“start now”

Authorise yourself via 
the mail

http://www.google.com/business


Here to help – get in touch

Sarah Naidu
Senior communication 

advisor

Marie Simpson
Communication lead
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